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CISCO DIGITAL MALL CONCEPT
Cisco's concept of Digital Malls 

can provide a seamless online and 
offline mall experience in small, 

high traffic areas.

$7billion   
Potential U.S. revenue opportunity for Digital Mall. 
—Cisco Internet Business Solutions Group (IBSG) 

SHELFX
ShelfX's mobile self-checkout 
solution greets customers by 

name, tells them what they have 
purchased, offers discounts and 

additional suggestions based 
on their customer profile, and 

processes their payment.

GRAB AND GO
MALLS

Imagine arriving at the airport af-
ter a long day of travel. Imagine 
that while waiting for your lug-
gage you are able to grab a snack 
for the road, order dinner direct-
ly to your hotel, and also pick up 
some gifts for the familly and trav-
el essentials that you forgot—all in 
the same place and without pull-
ing out your wallet. Imagine that 
this "mall" already knows what 
kinds of foods you like and what 
purchases you've made in the past 
and will make recommendations 
based on this. For busy people on 
the go, this convenient, yet per-
sonal and curated retail format 
has the potential to provide con-
sumers with an uber-efficient  and 
satisfying shopping experience.  

A recent Cisco report, "Dig-
ital Malls," states that the com-
bination of micro-markets (in-
stant gratification), virtual 
stores (shop, personalize, order, 
and deliver), and cashless pay-
ment can offer a mall-like expe-
rience anywhere. This not only 
provides convenience for shop-
pers, but valuable analytics for 
brands.

ShelfX's at-shelf buying and in-
ventory management system 
allows customers to shop with-
out scanning products or seeing 
a cashier. Customers can simply 
pick-up and go.

The combination of micro-markets, cashless 
payments, and augmented reality can bring the mall 
experience to any location in a fraction of the space.
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